Communicating
Credibility
With Your
Non-Fiction Book

If they believe what you are saying,
they will buy what you are selling!

Achieve business success showcasing your expertise
Enhance your image and your reputation as an industry guru
Attract clients and build business with your non-fiction book
Make yourself more promotable as a published book author

Get outstanding results and accomplish your goals

Alicejane Lippner, MD, JD

Boca Raton, FL



Communicating Credibility
With Your Non-Fiction Book

Copyright © 2006 by Alicejane Lippner, M.D., J.D.

All rights reserved. No part of this publication may be reproduced, transmitted,
stored, or used in any form or by any means, without the prior written permission
of the publisher, except for brief excerpts used in published reviews.

Warning and Disclaimer

The information contained in the written, printed and digitally provided versions
of this product is strictly for educational purposes only. The author/publisher has
used best efforts in preparing these materials. Infobriefings LLC and the
author/publisher make no representation or warranties with respect to the
accuracy, completeness, authoritativeness, applicability or fitness of the contents
of these materials. If you wish to apply the information and ideas in these
materials, you are taking full responsibility for such actions. As always, seek the
advice of competent professionals (business, legal, tax, accounting, etc.).

Special Sales

Books are available at special quantity discounts for purchases made by
companies, organizations, associations, educational institutions for use in training
programs, promotion, premiums. Customization is also available. Contact the
Publisher.

Contact Information

Publisher: Infobriefings LLC

7040 W. Palmetto Park Road 182

Boca Raton, FL 33433
http://www.communicatingcredibility.com
info@communicatingcredibility.com

ISBN 0-9662096-2-1
Library of Congress Control Number 2006928400



TABLE OF CONTENTS

Part I.

Part I1.
Step 1.

Step 2.

Step 3.

Introduction

Create your non-fiction book
Everybody needs a book

Books build credibility

Extensive benefits make book authorship worthwhile
*Tool* To Do or Not To Do?

*Tool* 41 Reasons Not to Write—Because You...

Let me guide you
Anyone can be an author
| show you how to do it—expeditiously

Turn scribblings into a book
*Technique* Scribblings to Book

Use the book author process

This guide follows the book authorship steps
*Tool* 3-Part Book Author Process

*Tool* Mind Map of Book Author Process

Prepare to write your book
Organizing will help get it finished
*Tool* Book Planning Checklist
*Tool* Book Planning Summary
*Tool* Book Writing Overview

Inspiration

Determine WIIFM
A good niche is critical
Reader-focused benefits keep them reading

Identify your CORE

Multiple methods (e.g., mind maps) generate topic ideas
Not all topic ideas are successful

“Them” and “you” factors affect your topic choice
CORE helps develop your concept

*Technique* Mind Mapping

*Tool* Online Search Tools

*Tool* Topic Evaluation Checklist

*Tool* CORE Worksheet

Select from 121 titles

Titles must perform multiple functions
Sales copy can help get it written
*Tool* 30 Title Template Examples
*Tool* 91 More Title Templates
*Tool* Copywriting Checklist

7-10

11-12

13-15

16-18

19-22

24-25

26-33

34-41



Part Ill.
Step 4.

Step 5.

Step 6.

Information

Establish the structure 43-45
Multiple factors affect book design

Your outline organizes and builds your structure

Modeling expedites the process

Your punch line comes first

*Technique* Thinking in 3s

Pick from 99 tactics 46-69
Copyright protection is necessary

Content creators offer many options

*Technique* Existing Infoproducts

*Technique* Different Formats

*Technique* Interviews

*Technique* Compilations

*Technique* Original Content

*Technique* Mix-and-Match Formats

Get your book written 70-83
Collaborators can write your book
Collaborators will help with the right approach
Collaborators need guidance

Interviews provide research and content
Interviews require preparation and probing
Some other research is usually necessary
Words need to get on paper

Rapid writing gets content created

Methods appeal to different writing styles

A polished conversation is best

Your content must flow well

*Tool* Checklist for a Collaborator

*Tool* Collaboration Inducements

*Tool* Collaborative Writing Steps

*Tool* Intriguing Interview Questions

*Tool* Steps for Interviewing Experts

*Tool* Evaluating Information

*Technique* Question-and-Answer Keyword Method
*Technique* Talking Method

*Technique* Grouping Method

*Technique* Outline Grouping Method
*Technique* Strip Method

*Technique* Keyword-in-the-Margin Method



Part IV.
Step 7.

Step 8.

Step 9.

Part V.
Bonus 1.

Bonus 2.

Part VI.

Impression

Add impact

Voice makes your writing unique

Graphics provide interest and improve understanding
Bulleted lists belong in your book

Sizzling beginnings and endings are essential

A great cover contributes to success

Your layout influences understanding

Front and back matter components can add extras
Promotion is constant

*Tool* Author Biography

Finalize your book

Perfectionism isn’t necessary—or worthwhile
Feedback makes books better

Copyright protects your creation

Disclaimers can add more protection

An ISBN is part of book publishing

Book publishing includes production and distribution
Electronic books are an option

Commercial printing can be costly

Printing costs can be controlled

*Tool* Book Editing Checklist

*Tool* Letter to Peer Reviewers

Leverage your book

Business and book competition affect your results
Testimonials provide credibility for more leverage
Book promotion helps build credibility

Reusing content maximizes book benefits

*Tool* Competitive Analysis

*Tool* Using Books for Business

Bonuses
Manage information
*Tool* Paperwork Checklist

Start small

Tip sheets are wonderful short infoproducts
Professional articles help gain recognition
*Tool* Resource Box

*Tool* Article Planning Worksheet

Become a book author now!

Resources
Use other resources
Read about the author

85-90

91-98

99-102

104-105

106-112

113

115-125
126



Part I.

Introduction



Non-Fiction Book 7

Create your non-fiction book

Many people dream of writing a book—few ever become an author. Why do you want to
be an author? To promote your business? Attract clients to your professional practice?
Get your name known in your niche?

A book ensures almost instant credibility——the ultimate promotional tool. It validates
your experience and expertise. My first book earned me credibility simply because | was
a book author. The book itself was almost irrelevant (although outstanding, of course). |
was credible because | had used my experience and expertise to create a book. |
leveraged my book with articles and speaking, further communicating credibility.

Do you have a more personal reason for writing a book? What do you want to write
about? Making millions before the age of 10? Secrets of locating lost treasures? Rowing
across the Atlantic solo? Raising 25 children in a log cabin? Even if your experiences
have been more mundane, you can become an author. The book writing process, the tools
and techniques you’ll discover in this guide are the same whatever your reasons,
whatever non-fiction book you want to write—you’ll get your book written now!

Everybody needs a book
Books offer multiple benefits as promotional tools and products:
e Credibility. Enhanced credibility and image from showcased expertise.
e Promotion. Promotion of your other products and services.
e Publicity. Word-of-mouth about you and your business or professional practice.
e Positioning. Support for marketplace positioning.
e Competition. Differentiation from the competition.
e Media. Attention of the media (print, broadcast).
e Value. Value added to what you offer customers.
e Retention. Long-term presence on bookshelves, not discarded like periodicals.
e Education. Reminder of what clients have learned from your consultations.
e Huge market. Enormous market for information, with many audiences.
e Perceived value. Perceived high value of specialized information.
e Endless topics. Virtually endless topics to choose from.
e Packaging. Many packaging options—write once, produce many ways.
e Low costs. Low costs (money, time, effort) to create compared to other products.
e Value-based price. Price based on value of information, not the package.
e High markups. Potential high markups and profits for information products.
e Pricing. No relationship between production costs and pricing.
o Portability. Writing, marketing and distribution from wherever you live.
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Books build credibility

What will a book do for you? Position you as an expert? Help you develop your
business? Achieve tenure in academia? Get promoted at your company?

Books build credibility with your niche audience. They display your expertise and
convey your message. You’re knowledgeable about your topic—the background,
terminology, key concepts, hot issues, concerns of your audience. You’re an expert.

Quickly create a non-fiction book that demonstrates your competence, knowledge,
credibility—that enhances your image and reputation in your field, that creates trust,
attracts clients, boosts profits. Credibility, believability—it’s all about making a
connection with your readers, getting known in your field, demonstrating your expertise,
achieving guru status.

When you’re communicating effectively—communicating credibility—you’re selling
your message, getting readers to buy in, to buy what you’re selling.

Communicate your credibility with your non-fiction book:

Establish a relationship with your audience based on trust.

Achieve your purpose, persuade readers to take action, accept your viewpoint.
Enhance your image and reputation as an expert with clients and colleagues.
Boost profitability from more sales and more clients.

Extensive benefits make book authorship worthwhile

Weigh the multiple benefits of being a book author versus the resources needed and the
alternatives. What can a book do for your business? For you personally? How will it
build credibility? Help enhance your status at your company? In your field? Position you
as an expert? Boost sales? Generate new business? Attract clients? Supplement your
consulting? Provide added value for clients? Improve profits? Make you feel good
because you’re a book author? Think writing a book is worth it? Answer the questions in
To Do or Not To Do?

Ready to decide if it’s worth proceeding with your book project? Start by looking at your
resources—resources needed to accomplish the writing and resources needed to leverage
your book for your business. What people resources are involved? What research will
you need to do? How much time will it take to create your book? What about financial
considerations? Technology needed? How will these affect your writing?

What alternatives to writing a book would achieve your goals? What other choices do
you have? A short infoproduct—article, booklet? What about doing nothing?
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To Do or Not To Do?

How strongly do I feel about doing this book project? Am | passionate about it?
Will working on this project be consistent with my business and personal goals?
How important is it to my business? To me? To my fame and fortune?

What results do | want to achieve with my non-fiction book?

What difficulties might impede doing the project and/or getting desired results?
How much will it use my resources (time, money, effort, people)?

How much planning, research, and writing efforts will be needed?

What other options do I have for accomplishing the desired results without a book?
Do the benefits outweigh the negatives? Am | ready to get started now?

Overall, is it worth undertaking this book project?

Not ready yet? Want to start with a short infoproduct? Read the bonus section.

Agree it’s worth the effort? Will meet your goals? Been jotting down ideas for years?
Have copious notes about making your first million by age 18? Eager to reveal secrets of
being a CEO? Want to describe how to stay eternally young?

Tired of talking about writing your book? In Communicating Credibility With Your Non-
Fiction Book, you’ll find a wealth of ways to become a book author. You probably don’t
share my enthusiasm for writing. This guide is for people who want to write a book but
can’t get started, who don’t have enough time, and myriad other reasons for
procrastinating. If you’re in the minority who enjoy writing, this book is for you, too.
Write as much, or as little, as you want to do to get your book created.

You have a story to tell, information to share. So, why haven’t you written your book
yet? Frustrated? Don’t know where to begin? Have another reason for not being a book
author? Which of the (fairly facetious) 41 Reasons Not to Write apply to you? What’s
holding you back? Not very satisfying excuses? Need to stop procrastinating now?

Follow my step-by-step guidance. Become a book author—without spending loads of
time reading how to do it. I’ve provided checklists and other tools to speed up the
process. Ready to begin?

After you’ve exhausted all the reasons in the 41 Reasons Not to Write—Because You...
list, you can start going through this guide. I’ll help you. This guide shows you how to
get it written—whether you want to write every word yourself or you’d like collaborators
to help you.



